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• Previously certified as 
NREMT-P, NYS-CIC, 
Regional faculty ACLS & 
PALS Instructor.

• Retired Paramedic with 22 
Years of experience, 
including Chief, Director & 
Senior Management.

• Currently an active interior 
firefighter with The 
Endwell Fire Department.
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• Opened our doors in 
February 2006.

• Currently providing 
services to over 150 
active clients.

• Our Clients represent 
many industries and are 
located from Orlando, FL 
to New London, CT.
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• Anyone a professional web designer/developer?
• Anyone responsible for their organizations website?
• Anyone complete their web updates themselves?
• Who has a website?
• Who does not have a website?
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BREIFLY discuss the following:
• Components of a website
• The Website Cycle
• Content Development & Delivery
• The Return on Investment of a Website
• Getting Found on the Web
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• Features which make a good site great.
• Special Considerations with some 

features.

Who is holding the keys to your site?

Q & A / Open Discussion
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Domain Name: The address people use to find you on 
the web. www.GreyGooseGraphics.com

Hosting Account: The disc space used to store your 
website which is connected to the internet.

Design: The code and content which creates the desired 
user experience. 
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Make it 
meaningful.

www.NAVAC.org
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Size Matters!

www.UnionCenterFire.com
or

www.UCFD.org
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Size Matters!

www.GreyGooseGraphics.com
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Size Matters!

www.InternationalCollegeOfHealingArts.com
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Extensions
• .com, .net, .org
• .biz and everything else
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Common Pitfalls
• Punctuation
• Misspellings (intentional or unintentional)
• Creativity

• Graphics – Graphix – Graffix
• Name interpretation
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Interpretation

Santé Women’s Health Care
Johnson City, NY
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Interpretation

Santé Women’s Health Care
Johnson City, NY

Owned by Dr. Dhruv Agneshwar
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Interpretation

www. DoctorAg.com
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Interpretation

www. DrAg.com
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• How to overcome a domain issue
– Change your domain name
– Add a domain name
– Modify your marketing strategy
– The best way to overcome an issue 

is to THINK and prevent an issue.
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• Disc space is not created equally
– Properly Sized
– Host Reliability
– Service Uptime
– Server Redundancy
– Cost 

• (Evaluate renewal not initial)
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• Customer Support
– English
– 24x7x365
– Service Ticket Turn around
– Access  to teleprompter-operators 

vs. Engineers
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• Top Hosts
– Network Solutions

• Complete package

– Fat Cow 
• reliable, cost effective, green 

company, (tech support)

– Go Daddy
• reliable, cost effective, (tech support 

– interface)
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– Holding it all together
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• Coding: HTML, PHP, JavaScript, ASP, FLASH
– Validation vs. hacks
– Determines SEO success 
– WYSIWYG vs. Hand Coding
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Cross browser 
compatibility.
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Tech battles

vs.
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• Designer Experience
– Looks good, loads fast
– Solid code
– Functional features
– SEO complaint
– Cross browser compatibility
– Cost effective
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• Content
– Text 
– Photos
– Graphics
– Video
– Special Functions
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The website should be an always evolving 
reflection of an individual or organization.
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• Interview
– Establishes goals
– Discuss features
– Establish budget
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• Design
– Convey or define 

identity
– Site map with 

content & features
– Site mock ups to 

establish Look & 
feel
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• Build
– Coding
– Assembly of 

content
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• Proof/testing
– Page by page review
– Comprehensive spell 

check
– Function & Feature 

testing
– Link review
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• Launch
– Go live
– Search engine submission
– Release internally
– Release externally
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• Monitoring & Maintenance
– Stats
– Operation
– SEO Activities
– Pay Per Click (PPC)
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The website should be an always evolving 
reflection of an individual or organization.
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Good content is a balancing act!
.                                                                     

Copyright 2010 - Grey Goose Graphics, LLC 



Successful Content Develop starts with defined goals
– General information
– Sales & Marketing
– Transact Business

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



Creation of Content
• Sources: 

– Self 
– Technical Writer 
– Developer
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Content Tips
– Clear
– Concise
– Relevant
– Keyword Consistency
– Proof, Proof, Proof!
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Delivery Options
– Text
– Photos
– Graphics
– Audio
– Video
– Custom Applications
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Delivery Considerations
– User experience
– Bandwidth consumption
– Browser Compatibility
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Delivery 
Implementation
– “MacGyver” it.
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Common Content Pitfalls to avoid
– SEO Compliance

• Frames

– Custom Scripting
– Text as graphics
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Content & Cost
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• How much should a website cost?
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• You first…
– How much should a new house cost?
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House
– 3 Bedroom
– 2 ½ bath
– Corner Lot
– $145,000
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• How much should website cost?
– Initial cost is dependant on…

• Size of site (number of pages)
• Features 
• Turn around time
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How much should website cost?
– Labor 

• By the project
• By the Hour

– Hourly Minimums
– Defined Rates 

• Make sure you have a WRITTEN CONTRACT
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How much should website cost?
• By the numbers

– Domains <$35/year
– Hosting <$135/year
– If you can take advantage of significant savings at the 

time of signing up for hosting or transferring to a new 
hosting package.
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Special Note about Cost
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The website should be an always evolving 
reflection of an individual or organization.
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Do not spend your entire 
budget on development… 

Like a house a good website 
requires regular 
maintenance
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How do you measure 

Return on investment(ROI)?
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Return on investment is goal driven!

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



– Short term comfort
• A comfortable and safe place to live

– Long term equity 
• Savings vs. paying a landlord

– Market appreciation 
• Investing in the future
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What about 
ROI on a website?
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• General Information
• Sales & Marketing of 

services or events
• Transacting business
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Inform
• Educate about 

organizations existence 
(about us)

• What you do (services)
• Resource for industry 

(library)
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Sales & marketing
• Market a product 

or service
• Create a demand
• Event marketing / 

promotion
• Sell items or 

services
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Transact business
– User interaction
– Meaningful to user
– Easy to complete a 

transaction
– Mutually beneficial
– Demands timely 

response
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How does this 
apply to you?
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How to measure ROI
– Measure the goal against your data
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• Measurement should start in the design phase of 
your site or a new feature.
– Define the goal
– Establish base line data
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• I’ve evaluated the ROI, I can not measure any, 
now what?

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



Case study
The addition of an on-line 

appointment request

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



• Goal
– The addition of an on-line appointment request
– Goal to obtain 300 appointment requests per month
– Was it defined?
– Was it real?
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What about the data?
– What do your stats show?
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Web Stats
Should be included

AND 
evaluated for every active website!
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Visitors / Time on site
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Time of day / Days of week

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



Pages visited
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Operating system /  Browser type
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Mode of arrival
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Keywords/phrases
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What about the data?
– What do your stats show?
– What if you only had 150 requests?  
– But only 160 visitors?
– Different than 1000 visitors and 20 requests?
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• Modify page support structure?
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• Interactive Features
– Video, audio, rollover effects
– Custom tools, graphics, animations & games
– Flash components
– Dynamic content , spry
– Automation
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Interactive components 
DO NOT

need to be complex and/or 
expensive.
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Simple Rollover Effects...
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Keeping your site fresh
– Current content
– Timeless photos/video
– Minimal use of dates
– New pages or content
– Not utilizing “last updated”
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Use of multiple access points.
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nysvara.org
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pulsecheckconference.org
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• Organizational Support

– PayPal – Sell, Donate
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• Organizational Support

Administration / Management Convenience
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Libraries
• Reference
• Education
• Entertainment
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Tools &
Calculators
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Newsletters /
e Mail Marketing
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Survey’s
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Event  Marketing
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Secure Areas
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All of this is great… But folks need to find you…
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Organic SEO
- SEO within the 
construction of your 
site.
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Non-Organic SEO
- Paid Services

- Optimization
- PPC
- Link Building
- Directory
- Publishing, etc.
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SEO can break the bank
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Tips for survival
– Like politics if a campaign promise sounds too good to 

be true, it usually is.
– There are not guarantees with SEO. If someone is 

giving you one… run… 

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



Tips for survival
– Use a reputable company and Google them before 

beginning a campaign.
– Expect to pay at least $250/month for PPC or 

$500/month for a comprehensive campaign.
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Tips for survival
• Get everything in a written contract before your 

start!
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Special considerations
• Bulletin Boards
• Chat Services
• Blogs
• Facebook-MySpace-Twitter

.                                                                     
Copyright 2010 - Grey Goose Graphics, LLC 



Who has the keys to your Kingdom?
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Thank You!
Questions?
Grey Goose Graphics

John J. Hussar
(607) 743-3509

www.GreyGooseGraphics.com
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